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Today’s Presentation 

•  Team	  Introduc.on	  
•  Key	  Project	  Themes	  
• Wrap-‐Up	  
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Team Introduction 

•  Exper&se:	  Economic	  Development,	  Branding	  &	  Marke.ng,	  
Architecture,	  Urban	  Design,	  Landscape	  Architecture,	  Photo-‐
Rendering,	  Historic	  Preserva.on	  

•  Experience	  
–  400	  communi.es,	  35	  states	  (Arne=	  Muldrow)	  
–  Dozens	  of	  projects	  (Our	  Team)	  
–  Focus	  on	  community	  needs,	  not	  “formulas”	  

•  Post-‐Katrina	  Planning	  on	  Mississippi	  Gulf	  Coast	  
•  Post-‐Irene	  Planning	  in	  Vermont	  
•  Downtowns	  from	  South	  Carolina	  v.	  Wyoming	  
•  College	  Towns	  (State	  College,	  Starkville,	  Laramie,	  etc.)	  
•  Small-‐to-‐Medium-‐Sized	  Towns	  and	  Ci.es	  	  



Key Themes 
•  Community	  Input	  
•  Market-‐Based	  Planning	  
•  “Prac&cal	  Visionary”	  Physical	  Planning	  
•  Project	  Implementa&on	  



Community Input 
•  Project	  Steering	  Commi=ee	  
•  Stakeholder	  Roundtables	  &	  Interviews	  
•  Public	  Mee.ngs	  (Three)	  
•  Online	  Surveys	  
•  Merchant	  Zip	  Code	  Surveys	  

1

38732 Cleveland: Inside City Limits Total

38732 Cleveland: Outside City Limits Total

Delta State University Student Total

38726 Beulah Total

38769 Rosedale Total

38759 Merigold Total

38771 Ruleville Total

38736 Doddsville Total

38730 Boyle Total

Instructions
1.  Please tally the residential zip code below for each customer who enters your store.  For Cleveland 38732 

residents, please ask if they reside inside or outside city limits. 
2.  At the end of the week, please write the total number of tallies in the total box to the right.
3. Write in zip codes from outlier areas in the “Other Zip Codes” spaces (also provided on additional pages.
4. For international zip codes, just write the country name in a box under “Other Zip Codes.”

Example:

Zip Code Survey of Customers: Cleveland, Mississippi

Business Name:    Survey: Aug 25-31, 2014

For more information or questions, feel free to e-mail Tee Coker at tee@arnettmuldrow.com

Other Zip Codes 2 9 6 1 5Examples * Please write neatlyC a n a d a
US Zip Code International 



Market-Based Planning 
•  Retail	  Trade	  Areas	  
•  Inflow/Ou`low	  
•  Demographics,	  Socioeconomics,	  Psychographics	  
•  Market-‐Based	  Opportuni.es	  



Market Data: Where are they from? 

24319 Chilhowie  
50% 

24354 Marion 
14% 

24340 Glade Spring 
12% 

24370 Saltville 
11% 

All Other 
13% 

All#Recorded#Customer#Visits#by#ZIP#Code#



Market Data: Market Definition  
Zip Code Area Population Visits Visits/1000 Pop

24319 Chilhowie 6,609 524 79.29

24340 Glade Spring 5,669 131 23.11

24370 Saltville 6,445 120 18.62
24354 Marion 15,234 144 9.45
24378 Troutdale 1,239 10 8.07

24375 Sugar Grove 1,829 13 7.11
24236 Damascus 3,016 12 3.98
24361 Meadowview 5,663 16 2.83

Primary Trade Area

Secondary Trade Area

Area Population Visits Visits/1,000 Population
Primary Trade Area 6,609 524 79.29
Secondary Trade Area 27,348 395 14.44



Market Data: Market Definition  



Market Data: Retail Leakage 
Opportunity Gap - Retail Stores

(Consumer 
Expenditures) (Retail Sales)

Leakage 
(Inflow)

(Consumer 
Expenditures) (Retail Sales)

Leakage 
(Inflow)

(Consumer 
Expenditures) (Retail Sales)

Leakage 
(Inflow)

Total Retail Sales Incl Eating and Drinking Places 98,601,286 92,161,319 6,439,967 422,859,654 361,990,147 60,869,507 521,460,940 454,151,466 67,309,474
 

Motor Vehicle and Parts Dealers-441 17,550,550 10,879,292 6,671,258 73,767,528 56,723,995 17,043,533 91,318,078 67,603,287 23,714,791
        Automotive Dealers-4411 14,054,387 3,608,501 10,445,886 58,821,427 52,144,062 6,677,365 72,875,814 55,752,563 17,123,251

        Other Motor Vehicle Dealers-4412 2,068,680 7,083,232 -5,014,552 8,729,893 0 8,729,893 10,798,573 7,083,232 3,715,341

        Automotive Parts/Accsrs, Tire Stores-4413 1,427,483 187,559 1,239,924 6,216,208 4,579,933 1,636,275 7,643,691 4,767,492 2,876,199

 

Furniture and Home Furnishings Stores-442 1,654,155 752,161 901,994 7,293,976 2,633,255 4,660,721 8,948,131 3,385,416 5,562,715
        Furniture Stores-4421 831,759 630,670 201,089 3,695,081 1,149,602 2,545,479 4,526,840 1,780,272 2,746,568

        Home Furnishing Stores-4422 822,396 121,491 700,905 3,598,895 1,483,653 2,115,242 4,421,291 1,605,144 2,816,147

 

Electronics and Appliance Stores-443 1,594,251 700,543 893,708 7,041,471 2,835,629 4,205,842 8,635,722 3,536,172 5,099,550
        Appliances, TVs, Electronics Stores-44311 1,173,639 0 1,173,639 5,147,644 1,607,013 3,540,631 6,321,283 1,607,013 4,714,270

            Household Appliances Stores-443111 225,602 0 225,602 978,348 353,273 625,075 1,203,950 353,273 850,677

            Radio, Television, Electronics Stores-443112 948,037 0 948,037 4,169,296 1,253,740 2,915,556 5,117,333 1,253,740 3,863,593

        Computer and Software Stores-44312 390,002 700,543 -310,541 1,756,207 1,228,616 527,591 2,146,209 1,929,159 217,050

        Camera and Photographic Equipment Stores-44313 30,610 0 30,610 137,620 0 137,620 168,230 0 168,230

 

Building Material, Garden Equip Stores -444 9,867,117 12,079,047 -2,211,930 42,716,217 4,462,263 38,253,954 52,583,334 16,541,310 36,042,024
        Building Material and Supply Dealers-4441 8,335,706 12,079,047 -3,743,341 36,172,112 4,451,966 31,720,146 44,507,818 16,531,013 27,976,805

            Home Centers-44411 3,342,142 11,554,625 -8,212,483 14,541,108 0 14,541,108 17,883,250 11,554,625 6,328,625

            Paint and Wallpaper Stores-44412 137,592 0 137,592 600,146 858,564 -258,418 737,738 858,564 -120,826

            Hardware Stores-44413 858,161 524,422 333,739 3,694,862 985,423 2,709,439 4,553,023 1,509,845 3,043,178

            Other Building Materials Dealers-44419 3,997,811 0 3,997,811 17,335,996 2,607,979 14,728,017 21,333,807 2,607,979 18,725,828

               Building Materials, Lumberyards-444191 1,529,362 0 1,529,362 6,677,028 976,000 5,701,028 8,206,390 976,000 7,230,390

        Lawn, Garden Equipment, Supplies Stores-4442 1,531,411 0 1,531,411 6,544,105 10,297 6,533,808 8,075,516 10,297 8,065,219

            Outdoor Power Equipment Stores-44421 501,661 0 501,661 2,150,357 10,297 2,140,060 2,652,018 10,297 2,641,721

            Nursery and Garden Centers-44422 1,029,750 0 1,029,750 4,393,748 0 4,393,748 5,423,498 0 5,423,498

 

Food and Beverage Stores-445 13,530,878 32,812,465 -19,281,587 57,276,447 93,473,484 -36,197,037 70,807,325 126,285,949 -55,478,624
        Grocery Stores-4451 8,873,827 32,812,465 -23,938,638 37,466,422 69,679,359 -32,212,937 46,340,249 102,491,824 -56,151,575

            Supermarkets, Grocery (Ex Conv) Stores-44511 8,256,622 32,127,354 -23,870,732 34,869,100 61,724,850 -26,855,750 43,125,722 93,852,204 -50,726,482

            Convenience Stores-44512 617,205 685,111 -67,906 2,597,322 7,954,509 -5,357,187 3,214,527 8,639,620 -5,425,093

        Specialty Food Stores-4452 1,064,438 0 1,064,438 4,473,798 0 4,473,798 5,538,236 0 5,538,236

        Beer, Wine and Liquor Stores-4453 3,592,613 0 3,592,613 15,336,227 23,794,125 -8,457,898 18,928,840 23,794,125 -4,865,285

Primary Trade Area Secondary Trade Area Combined Trade Area



Market Data: Retail Leakage 
Opportunity Gap - Retail Stores

(Consumer 
Expenditures) (Retail Sales)

Leakage 
(Inflow)

(Consumer 
Expenditures) (Retail Sales)

Leakage 
(Inflow)

(Consumer 
Expenditures) (Retail Sales)

Leakage 
(Inflow)

 

Health and Personal Care Stores-446 6,385,929 5,679,274 706,655 27,905,500 52,403,554 -24,498,054 34,291,429 58,082,828 -23,791,399
        Pharmancies and Drug Stores-44611 5,141,497 5,679,274 -537,777 22,494,071 36,615,294 -14,121,223 27,635,568 42,294,568 -14,659,000

        Cosmetics, Beauty Supplies, Perfume Stores 460,395 0 460,395 2,018,148 4,140,331 -2,122,183 2,478,543 4,140,331 -1,661,788

        Optical Goods Stores-44613 206,047 0 206,047 868,948 4,191,909 -3,322,961 1,074,995 4,191,909 -3,116,914

        Other Health and Personal Care Stores-44619 577,990 0 577,990 2,524,333 7,456,020 -4,931,687 3,102,323 7,456,020 -4,353,697

Gasoline Stations-447 10,753,770 17,300,926 -6,547,156 45,181,324 90,764,974 -45,583,650 55,935,094 108,065,900 -52,130,806
        Gasoline Stations With Conv Stores-44711 7,969,106 16,294,641 -8,325,535 33,469,510 49,027,305 -15,557,795 41,438,616 65,321,946 -23,883,330

        Other Gasoline Stations-44719 2,784,664 1,006,285 1,778,379 11,711,814 41,737,669 -30,025,855 14,496,478 42,743,954 -28,247,476

 

Clothing and Clothing Accessories Stores-448 3,644,918 971,742 2,673,176 16,049,335 2,364,223 13,685,112 19,694,253 3,335,965 16,358,288
        Clothing Stores-4481 2,109,209 598,625 1,510,584 9,000,520 1,683,059 7,317,461 11,109,729 2,281,684 8,828,045

            Men's Clothing Stores-44811 107,740 0 107,740 453,649 0 453,649 561,389 0 561,389

            Women's Clothing Stores-44812 502,179 0 502,179 2,138,124 455,083 1,683,041 2,640,303 455,083 2,185,220

            Childrens, Infants Clothing Stores-44813 125,301 0 125,301 547,276 0 547,276 672,577 0 672,577

            Family Clothing Stores-44814 1,098,880 147,035 951,845 4,688,594 1,227,976 3,460,618 5,787,474 1,375,011 4,412,463

            Clothing Accessories Stores-44815 89,932 0 89,932 382,914 0 382,914 472,846 0 472,846

            Other Clothing Stores-44819 185,177 451,590 -266,413 789,963 0 789,963 975,140 451,590 523,550

        Shoe Stores-4482 355,564 0 355,564 1,484,971 401,327 1,083,644 1,840,535 401,327 1,439,208

        Jewelry, Luggage, Leather Goods Stores-4483 1,180,145 373,117 807,028 5,563,844 279,837 5,284,007 6,743,989 652,954 6,091,035

            Jewelry Stores-44831 1,011,518 373,117 638,401 4,843,313 279,837 4,563,476 5,854,831 652,954 5,201,877

            Luggage and Leather Goods Stores-44832 168,627 0 168,627 720,531 0 720,531 889,158 0 889,158

 

Sporting Goods, Hobby, Book, Music Stores-451 1,670,914 218,479 1,452,435 7,367,705 1,260,637 6,107,068 9,038,619 1,479,116 7,559,503
        Sportng Goods, Hobby, Musical Inst Stores-4511 1,471,618 218,479 1,253,139 6,388,547 1,085,920 5,302,627 7,860,165 1,304,399 6,555,766

            Sporting Goods Stores-45111 773,162 161,697 611,465 3,313,395 535,907 2,777,488 4,086,557 697,604 3,388,953

            Hobby, Toys and Games Stores-45112 421,551 0 421,551 1,863,384 147,653 1,715,731 2,284,935 147,653 2,137,282

            Sew/Needlework/Piece Goods Stores-45113 147,606 0 147,606 653,845 401,123 252,722 801,451 401,123 400,328

            Musical Instrument and Supplies Stores-45114 129,299 56,782 72,517 557,923 1,237 556,686 687,222 58,019 629,203

        Book, Periodical and Music Stores-4512 199,296 0 199,296 979,158 174,717 804,441 1,178,454 174,717 1,003,737

            Book Stores and News Dealers-45121 169,931 0 169,931 849,245 174,717 674,528 1,019,176 174,717 844,459

               Book Stores-451211 144,341 0 144,341 735,533 174,717 560,816 879,874 174,717 705,157

               News Dealers and Newsstands-451212 25,590 0 25,590 113,712 0 113,712 139,302 0 139,302

            Prerecorded Tapes, CDs, Record Stores-45122 29,365 0 29,365 129,913 0 129,913 159,278 0 159,278

Primary Trade Area Secondary Trade Area Combined Trade Area



Market Data: Retail Leakage 
Opportunity Gap - Retail Stores

(Consumer 
Expenditures) (Retail Sales)

Leakage 
(Inflow)

(Consumer 
Expenditures) (Retail Sales)

Leakage 
(Inflow)

(Consumer 
Expenditures) (Retail Sales)

Leakage 
(Inflow)

 

General Merchandise Stores-452 11,720,117 688,939 11,031,178 50,208,708 24,082,638 26,126,070 61,928,825 24,771,577 37,157,248
        Department Stores Excl Leased Depts-4521 4,684,292 0 4,684,292 20,164,831 16,759,733 3,405,098 24,849,123 16,759,733 8,089,390

        Other General Merchandise Stores-4529 7,035,825 688,939 6,346,886 30,043,877 7,322,905 22,720,972 37,079,702 8,011,844 29,067,858

 

Miscellaneous Store Retailers-453 2,835,859 793,305 2,042,554 12,295,354 870,158 11,425,196 15,131,213 1,663,463 13,467,750
        Florists-4531 97,414 16,796 80,618 423,027 65,277 357,750 520,441 82,073 438,368

        Office Supplies, Stationery, Gift Stores-4532 1,167,684 0 1,167,684 5,164,049 46,180 5,117,869 6,331,733 46,180 6,285,553

            Office Supplies and Stationery Stores-45321 551,591 0 551,591 2,458,663 0 2,458,663 3,010,254 0 3,010,254

            Gift, Novelty and Souvenir Stores-45322 616,093 0 616,093 2,705,386 46,180 2,659,206 3,321,479 46,180 3,275,299

        Used Merchandise Stores-4533 162,335 37,233 125,102 725,433 37,895 687,538 887,768 75,128 812,640

        Other Miscellaneous Store Retailers-4539 1,408,426 739,276 669,150 5,982,845 720,806 5,262,039 7,391,271 1,460,082 5,931,189

Non-Store Retailers-454 8,109,525 0 8,109,525 35,569,063 8,537,127 27,031,936 43,678,588 8,537,127 35,141,461
 

Foodservice and Drinking Places-722 9,283,303 9,285,146 -1,843 40,187,026 21,578,210 18,608,816 49,470,329 30,863,356 18,606,973
        Full-Service Restaurants-7221 4,141,872 3,492,040 649,832 17,970,140 12,256,880 5,713,260 22,112,012 15,748,920 6,363,092

        Limited-Service Eating Places-7222 3,741,719 5,793,106 -2,051,387 16,159,055 6,622,449 9,536,606 19,900,774 12,415,555 7,485,219

        Special Foodservices-7223 1,004,259 0 1,004,259 4,338,185 2,698,881 1,639,304 5,342,444 2,698,881 2,643,563

        Drinking Places -Alcoholic Beverages-7224 395,453 0 395,453 1,719,646 0 1,719,646 2,115,099 0 2,115,099

 

GAFO * 21,452,039 3,331,864 18,120,175 93,125,244 33,222,562 59,902,682 114,577,283 36,554,426 78,022,857
        General Merchandise Stores-452 11,720,117 688,939 11,031,178 50,208,708 24,082,638 26,126,070 61,928,825 24,771,577 37,157,248

        Clothing and Clothing Accessories Stores-448 3,644,918 971,742 2,673,176 16,049,335 2,364,223 13,685,112 19,694,253 3,335,965 16,358,288

        Furniture and Home Furnishings Stores-442 1,654,155 752,161 901,994 7,293,976 2,633,255 4,660,721 8,948,131 3,385,416 5,562,715

        Electronics and Appliance Stores-443 1,594,251 700,543 893,708 7,041,471 2,835,629 4,205,842 8,635,722 3,536,172 5,099,550

        Sporting Goods, Hobby, Book, Music Stores-451 1,670,914 218,479 1,452,435 7,367,705 1,260,637 6,107,068 9,038,619 1,479,116 7,559,503

        Office Supplies, Stationery, Gift Stores-4532 1,167,684 0 1,167,684 5,164,049 46,180 5,117,869 6,331,733 46,180 6,285,553

Primary Trade Area Secondary Trade Area Combined Trade Area



Market Data: Retail Leakage  
•  Primary	  Trade	  Area	  
–  Annual	  Consumer	  Expenditures:	  $98.6	  million	  
–  Annual	  Retail	  Sales:	  $92.2	  million	  
–  Annual	  Leakage:	  $6.4	  million	  

•  Secondary	  Trade	  Area	  
–  Annual	  Consumer	  Expenditures:	  $422.9	  million	  
–  Annual	  Retail	  Sales:	  $362.0	  million	  
–  Annual	  Leakage:	  $60.9	  million	  



Market Data: Calculated Capture 
Retail Stores Primary Secondary Combined

20% of PTA 
Outflow

10% 0f STA 
Outflow

Potential 
Capture

Sales per 
Square Foot

Calculated 
Capture (Sq Ft)

Selected Retail Categories Below 2,308,297 8,722,485 11,030,781 94,907

Furniture Stores 201,089 2,545,479 2,746,568 40,218 254,548 294,766 141.84 2,078
Home Furnishing Stores 700,905 2,115,242 2,816,147 140,181 211,524 351,705 167.75 2,097
Household Appliances Stores 225,602 625,075 850,677 45,120 62,508 107,628 245.44 439
Radio, Television, Electronics Stores 948,037 2,915,556 3,863,593 189,607 291,556 481,163 207.17 2,323
Computer and Software Stores -310,541 527,591 217,050 -62,108 52,759 -9,349 207.17
Camera and Photographic Equipment Stores 30,610 137,620 168,230 6,122 13,762 19,884 542.63 37
Building Material and Supply Dealers -3,743,341 31,720,146 27,976,805 -748,668 3,172,015 2,423,346 142.38 17,020
Hardware Stores 333,739 2,709,439 3,043,178 66,748 270,944 337,692 121.08 2,789
Grocery Stores -23,938,638 -32,212,937 -56,151,575 -4,787,728 -3,221,294 -8,009,021 371.79
Health and Personal Care Stores 706,655 -24,498,054 -23,791,399 141,331 -2,449,805 -2,308,474 247.29
Clothing and Clothing Accessories Stores 1,510,584 7,317,461 8,828,045 302,117 731,746 1,033,863 164.60 6,281
Women's Accessory & Specialty 502,179 1,683,041 2,185,220 100,436 168,304 268,740 164.60 1,633
Shoe Stores 355,564 1,083,644 1,439,208 71,113 108,364 179,477 158.81 1,130
Jewelry Stores 638,401 4,563,476 5,201,877 127,680 456,348 584,028 263.92 2,213
Luggage and Leather Goods Stores 168,627 720,531 889,158 33,725 72,053 105,779 198.82 532
Sporting Goods Stores 611,465 2,777,488 3,388,953 122,293 277,749 400,042 153.46 2,607
Hobby, Toys and Games Stores 421,551 1,715,731 2,137,282 84,310 171,573 255,883 146.28 1,749
Sew/Needlework/Piece Goods Stores 147,606 252,722 400,328 29,521 25,272 54,793 74.91 731
Book Stores 144,341 560,816 705,157 28,868 56,082 84,950 161.16 527
General Merchandise Stores 11,031,178 26,126,070 37,157,248 2,206,236 2,612,607 4,818,843 133.90 35,988
Florists 80,618 357,750 438,368 16,124 35,775 51,899 149.82 346
Gift, Novelty and Souvenir Stores 616,093 2,659,206 3,275,299 123,219 265,921 389,139 168.55 2,309
Foodservice and Drinking Places -1,843 18,608,816 18,606,973 -369 1,860,882 1,860,513 201.63 9,227
Drinking Places -Alcoholic Beverages 395,453 1,719,646 2,115,099 79,091 171,965 251,055 88.07 2,851



Market Data: Calculated Capture 



Physical Planning 
Market-‐Based	  Recommenda&ons	  
Financial	  Opportuni&es/Constraints	  



Physical Planning 
Property/Business-‐Owner	  Consulta&ons	  



Plan Implementation 
Branding	  &	  Marke&ng	  



Plan Implementation 
Branding	  &	  Marke&ng	  



Plan Implementation 
Final	  Plan	  Document	  
Implementa&on	  Workshop/Summit	  



Plan Implementation 
We	  Invest	  in	  Client	  Success!	  

6711 State Park Road
Travelers Rest, SC 29690
(864) 834-7958
travelersrestsc.com

Market Summary
The Food Services and Drinking Places NAICS category represents a $47.9 million market for customers living in Travelers Rest’s 
Primary Trade Area (PTA) in 2013.  (The PTA, shaded green in the map below, includes residents of Travelers Rest as well as the rest 
of northern Greenville County.)  However, it is anticipated that in 2013 businesses in Travelers Rest’s PTA will conduct sales of $18.2 
million in this category.  This means the PTA is expected to experience sales leakage of $29.7 million.  This sizable figure represents 
a key opportunity gap for businesses in Travelers Rest to service a portion of this unmet demand. 

At the same time, consumers in Travelers Rest’s Secondary Trade Area (or STA, which is shaded in blue in the map below) represent a 
$101.1 million market in the Foodservices and Drinking Places category alone.  In 2013, it is expected that businesses in the STA 
will register $58.0 million in sales in this category.  This represents an opportunity gap of $43.1 million for 2013.

Restaurant  Market Profile

Primary Trade Area
Secondary Trade Area

Primary Trade Area 2013 Est. Consumer Expenditures 2013 Est. Retail Sales 2013 Est. Opportunity Gap
Foodservice and Drinking Places-722 $47,901,426.00 $18,163,073.00 $29,738,353
        Full-Service Restaurants-7221 $22,181,880.00 $8,344,326.00 $13,837,554
        Limited-Service Eating Places-7222 $19,464,186.00 $9,181,042.00 $10,283,144
        Special Foodservices-7223 $3,767,042.00 $637,705.00 $3,129,337
        Drinking Places -Alcoholic Beverages-7224 $2,488,318.00 $0.00 $2,488,318

Secondary Trade Area 2013 Est. Consumer Expenditures 2013 Est. Retail Sales 2013 Est. Opportunity Gap
Foodservice and Drinking Places-722 $101,075,962.00 $57,962,820.00 $43,113,142
        Full-Service Restaurants-7221 $46,993,303.00 $29,086,572.00 $17,906,731
        Limited-Service Eating Places-7222 $40,860,429.00 $27,217,244.00 $13,643,185
        Special Foodservices-7223 $7,902,417.00 $722,137.00 $7,180,280
        Drinking Places -Alcoholic Beverages-7224 $5,319,813.00 $936,867.00 $4,382,946

In the Foodservices and Drinking Places category, 
the opportunity gap for Travelers Rest’s combined 
retail trade areas is $72.9 million.  This number 
points to significant opportunities for existing or 
new restaurants and foodservice-related 
businesses.  A local capture rate of just ten percent 
yields over $7 million in additional sales in this 
category.  Additionally, the success of pacesetter 
businesses such as the Café @ Williams Hardware 
indicate  strong potential for a restaurant cluster 
in downtown Travelers Rest, and especially along 
the Swamp Rabbit Trail, which has quickly become 
a destination for local residents and regional 
visitors alike. 

Data: Claritas, Inc.



Wrap-Up 
•  Proposed	  Six-‐Month	  Timeframe	  	  
•  Ques.ons?	  
•  Comments?	  
•  www.arne=muldrow.com	  

	  

Thank	  You!	  


